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Dear _____,

I am a _____________from ________________ and I am writing to you today as part of the Miss Representation Movement. We hope that you will join us in our fight for gender equality by using the media, the most pervasive form of communication in our culture, to promote positive images of women. We urge you to consider redirecting your marketing strategy from focusing on female beauty, sexuality, and youth to embracing women for their talents, capacity as leaders, and ability to contribute to the world. Join the Miss Representation Movement.  

So what’s in this for you? Well, research shows that…
 
· Women control 85% of all consumer purchases 
· Yet reports prove an overwhelming dissatisfaction with the way advertisers market to them. 
· The economic power of women is continuing to rise with the narrowing wage gap and increase of female employment at historically record-breaking rates.

This shows that women will continue to drive the shopping process 

Therefore, the media must move away from disparaging and unrealistic depictions of women. Why? 

· Women are exposed to over 3,000 advertising messages a day 
· And with female models generally 23% thinner than a normal sized woman.
· The correlation between the unrealistic depiction of women and 65% of women and girls who report disordered eating behaviors cannot be ignored 
· 3 out of 4 teenage girls report feeling depressed, guilty and shameful after spending just three minutes with a fashion magazine.

Please take steps toward shift our culture away from gender inequality in the media by sharing this with your colleagues, starting your own movement, and telling your advertising agency to use empowering images of women. 
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